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WITH $1.3 TRILLION DOLLARS IN BUYING POWER AT STAKE AND OVER 45% OF 
BLACK BUSINESSES NOT EXPECTED TO SURVIVE THE PANDEMIC. THIS BLACK 

FRIDAY HAS TO BE THE MOST IMPORTANT AND IMPACTFUL EVER. 

Atlanta, GA Local Entrepreneurs come together to launch a Black Shopping Network that will 
host the Largest Virtual Black Friday Experience kicking off Thanksgiving Night with 4-full 
days of culture, family and legacy with the initiative to save Black Owned Businesses. 

Black Friday has never seemed as bleak as it is this year. In the midst of a Black Lives Matter 
Movement and Blacks dying in a pandemic in record numbers is an unimaginable combination 
for any community. It's hard to spend and celebrate when your income has evaporated or you 
have a business that is faltering in a pandemic. According to the Washington Post, 45% of Black 
businesses are not expected to survive the pandemic and will be completely out of business by 
the end of this year. As we have seen these businesses need more than the Payroll Protection 
Plan (PPP)  where less than a third were in a position to receive funding and even the ones that 
did are still at risk of closing.  

“It is important for us to partner with key leaders and stakeholders in the community to ensure 
the success of this experience,” says entrepreneur and founder of Studio House Atlanta, Sonia 
Booker.  We have been so pleased by the support of the organizations, churches and 
corporations that have gotten on board. “We have been unapologetic in our effort to come 
together and support our brothers and sisters who are creating, designing, and cultivating 
incredible goods and services,” said New Birth Senior Pastor Dr. Jamal Harrison Bryant. “Far 
too often we read how quickly the ‘Black dollar’ leaves our community. We are happy to support 
efforts like these to showcase our commitment to keeping those dollars circulating among our 



people and set a new precedent for fueling small businesses and promoting minority-owned 
ventures.”  

 

The Black Friday Virtual Experience will honor Black culture, family and legacy by offering gifts 
of beauty, business, technology and ultimately to provide a platform to bring Black business into 
this Digital Age. “We designed the Virtual Experience to elevate the quality of black lives by 
supporting Black brands, businesses, and creatives through record-breaking purchasing power”, 
says Robin D. Groover, Chief Creative Officer. The group's vision is to create an economic 
impact for over 1000+ black-owned businesses this season and to have over 25,000 people 
engage and shop through the release of the Black Friday Shopping Network (BFSN). 

Starting on Thanksgiving night with the first ever Virtual Movie Night featuring Black Friday, The 
Film. This will be an interactive family experience that will allow participants to secure their 
financial future and legacy through education. “Understanding the power of the $1.3 Trillion 
Black spending was the only way to help my people,” says film maker, Ric Mathis.  This 
independently made and distributed film became a reality in 2015, showing all over the world to 
over 250,000 people.  

Join us and help us Save Black Businesses, by honoring Black culture, building family and 
ensuring our legacy.  

## 

Located in the heart of Atlanta, Studio House Atlanta was converted amidst the pandemic and protests as 
the go to place for socially conscious content. Recognizing the importance of fostering and educating a 
creative economy, positions Studio House Atlanta as the perfect industry to partner to imagine, create 
and monetize. Find out more at www.studiohouseatlanta.com or visit www.newbirth.org. 

http://www.studiohouseatlanta.com/
http://www.newbirth.org/

